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Selling ‘coffee with a conscience’ pays off well

Mission Coffee gives back to the community _—

Job: president, Mission Cottee & lea Co.
Inc., “Coffee with a Conscience™

Age: 43

Years in this job/line of work: My lus-
band and business partner. Mike, and I
owned Ky Vending for four years, selling the
business in 2004, We
provided coffee serv- MINI
ice to one of our vend- PROFILE
ing accounts.  We
found coffee to be JANET
such a popular com- KING
modity, we decided to  HARRIS
pursuge office coffee
service full-time, but we wanted to offer
something different and support our vision
as a social enterprise. Mission Coffes
donates 10 percent of our client's quarterly
spending to their charity of choice and has
donated funds to 12 different charities based Janet Harris combines strong customer service and philanthropy in her business.
upon clients’ requests from third quarter
2005 spending with the company The cor-
porate community has  enthusiastically
received this concept. We combine the char-
ity program with high-level customer serv-
ice (with particular attention to cleanliness
of equipment) and our business is booming.
Everyone drinks coffee, and this is an easy
way for companies (o give back to the com-
munity.

How | got here (education/exper
ence): [ am a graduate of Butler University
and have 20 yvears as a senior sales executive
in the travel industry. [ have always had a
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